10 Ways to Improve Your Accounts Receivables

Make changes to meet current challenges and create a solid future
The rise in consumer debt has many businesses reviewing their accounts receivables processes. A few in-house modifications may immediately improve your businesses’ bottom line. Help from a third-party debt recovery agency may assist in retrieving stubborn overdue accounts. Listed below are ten methods, which may aide businesses with fine-tuning internal procedures as well as items to look for in a third-party agency, if needed:

· Collect fees at time of service: A time lapse before payment is received allows customers to rationalize a delay or completely dismiss payment for an unexpected expense.
· Invoice on a regular basis: A respectful approach of invoices sent regularly in the mail is typically perceived as kinder and less threatening and garners a greater response.

· Act early: It is necessary to act as early as 30-days on overdue accounts improve profitability and increase the volume of outstanding debts collected. 

· A flat-fee system: This makes it affordable for a business to hire an agency by charging a low, one-time fee regardless of the dollar amount of debt.

· Customer-driven technology: Allows clients to manage accounts virtually in real-time and speeds up the recovery process.

· A second stage: When requests for payments are ignored, a more aggressive approach should be used to achieve results.
· Proven results: An agency reputable for rapid recovery with a high resolution rate will boost profits.

· Strong business model: An effective agency will follow a business model that looks to retain customers and has your company’s best interests in mind. 
· Your business concentrates on business: A collection agency frees your up to concentrate on what is important – your business. You have more time to retain and generate new customers.
· Team behind your team: The goal of third party collectors should be to act as a strong team behind you, helping you improve accounts receivables and retain customers.
